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Key findings 

Media access and usage 

o While most adult Afghans have access to 

some form of media platform, only around 

one in three have access to internet, with 

less than half of mobile users owning a 

smartphone.  

o Men exhibit higher usage of radio and 

internet compared to women (52% male vs 

43% female for radio and 36% vs 29% for 

internet). Use of TV, however, is nearly 

identical among men and women. 

o Men predominantly use media in the 

evenings between 7 to 10 pm, while women 

use media during the day, with an increase 

in women’s TV usage during daylight hours 

compared to findings from our previous 

survey (March 2021).  

o With increased limitations on women’s 

movement, work and education; media and 

the internet have become essential lifelines 

for women, serving as their main source of 

news and information. 
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approach will be vital to provide women 

and girls with information they can use in 

their increasingly difficult daily lives.  

¶ It is possible that the current difficult 

situation will deteriorate further. Decrees 

on women’s rights are produced frequently 

and usually with no notice, media support 

programmes should pay special attention 

to the needs and context of women.  

 

For further information, please contact BBC 

Media Action’s Afghanistan Research 

Manager: mahdi.zaki@bbc.co.uk.  
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